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We like to share with you, articles of interest about mystery shoppers around the world as well as tips from 

our Project Managers and Quality Assurance team. 

Phone Shop:  The Pros and Cons 
 

Phone shops seem to be a love them or hate them shop among mystery shoppers. This discussion is dealing 
with shops that are exclusively a phone call, not a call with a follow-up visit. The chief complaint is they don’t pay 
much, and that’s true. It’s rare to see a phone shop paying more than $10 . But there are positives to consider, 
and I believe those positives make phone shops deserving of being approached with an open mind.  
 
1. You have no mileage to deduct. That may not sound like much but, if you’re trying to establish a profit, not 

having a mileage deduction for, let’s say 20 shops at $5 each is $100. If you did that each month, that’s an 
extra $1200 to your bottom line, which could make a difference for a marginal shopper. 

2. No mileage means no wear and tear on your car. Yes, you still have the amortized insurance and deprecia-
tion, but you’re not having to buy gas, wearing your tires and engine, etc. 

3. Being able to have your guidelines in front of you. I’m not saying that your guidelines should be a crutch, or 
not to review them before placing the call, but you can gain a little confidence knowing they are easily availa-
ble if you need them. 

4. In a similar manner, the ease of taking notes. One MSC I do phone shops for even encourages shoppers to 
have a notebook available with a page for each shop. That way they are able to make detailed notes during 
the call. 

5. Shops are rarely longer than 10 minutes, with maybe another 10 minutes to enter the report. That’s three 
shops completed per hour, and four per hour is probably feasible for some of the calls that are involved. At 
an average of $5 each, that’s $15-20 per hour, without having to leave home. 

6. The ability to do them almost anywhere. Last year I had a week of jury duty. I was able to book about 40 
phone shops to survey medical practices at an average of $8, so I still made $320. I explained what I did for 
a living to the judge and she was fine with my having my laptop and cell phone in the jury room and letting 
me work when I wasn’t on a jury. This was a county civil court.  Your mileage may vary depending on the 
type of trial(s) and the judge.  

7. If you’re feeling lazy, you can do the shop in your jammies…okay, I was being a bit tongue in cheek there, 
but you can be more comfortably dressed than you can on some regular shops. 

 
The cons:  
 
1. The low pay. But again, if you can do three or four in an hour, you’re getting above minimum wage. 
2. The type of shop. Experienced shoppers know I’m talking about the “infamous” funeral home shop. It’s not 

one many shoppers are comfortable doing because it deals with a subject we tend to not be comfortable dis-
cussing—death. At the same time, the MSC probably doesn’t want shoppers who are too comfortable with 
the subject. That could be a “dead” giveaway that they are being shopped. 

 
As to what’s available…you might as well ask what kind of mystery shops are available. Yes, I’ve done the 
“dreaded funeral home shop.” But there are also hospitals, car dealers, Realtors, and many other shops. Seek and 
ye shall find.  
 
The nice thing about mystery shopping is that it is such an individual occupation. It’s possible to draw generaliza-
tions, and to learn from each other, but it’s also nice to know that, what works for one shopper may not necessari-
ly work for you. At the same time, we have the camaraderie that unites us.  
 
By James Bond 007.5 
Mystery Shopper Magazine 

 



 

 We welcome referrals for getting great shoppers.  Please invite your family, friends and col-

leagues to visit www.CustomerPerspectives.com  

 Follow us on Facebook.  Please like us on Facebook to find special or last minute shops.        

http://www.facebook.com/CustomerspectivesMysteryShopping   

Tips and Reminders 

If a receipt or other documentation for an assignment is required and you take a picture of these articles to upload, 

please be sure that the information on the documentation is clear and readable.  Also, be sure to use a neutral back-

ground.   

HOT SPOTS:  If you know anyone who lives in the areas listed and might be inter-
ested in conducting mystery shops, please direct them to the CP website 
(www.customerperspectives.com). 

NORTHEAST:  VT— Bethel, Brandon, Chelsea, Hartland, Norwich, Rutland, So. Royalton, So. 
Strafford, W. Rutland, Williamstown, Williston, Windsor, Woodstock  NH— Amherst, Bethle-
hem, Boscawen, Bradford, Bristol, Canaan, Charlestown, Claremont, Dover, Enfield, Epping, 
Exeter, Franconia, Franklin, Gilford, Gorham, Hampton, Hanover, Hillsboro, Hindsdale, Keene, 
Laconia, Lancaster, Langdon, Lebanon, Littleton, Lyme, Nashua, New London, Peterborough, 
Plaistow, Plymouth, Portsmouth, Rochester, Salem, Seabrook, Somersworth, Stratham, Suna-
pee, Tilton, W. Lebanon, Walpole  ME— Auburn, Augusta, Bangor, Biddeford, Damariscotta, 
Kennebunk, Lewiston, Portland, Scarborough, So. Portland, Topsham, Waterboro, Waterville  
MA— Auburn, Bedford, Berlin, Billerica, Carver, Chelsea, Chicopee, Danvers, Dorchester, E. 
Boston, Fairhaven, Fall River, Falmouth, Florence, Gloucester, Kingston, Lowell, Lynn, Marble-
head, Marlborough, Medford, Milford, N. Billerica, N. Dartmouth, Natick, Northampton, North-
borough, Randolph, S. Attleboro, Salem, Seekonk, Shrewsbury, Stockbridge, Tewksbury, W. 
Springfield, W. Roxbury, Westfield, Williamsburg, Winchendon, Woburn  RI— Newport, Mid-
dletown, Portsmouth, Wakefield, Westerly CT— Brooklyn, Canterbury, Colchester, Dayville, 
East Hampton, East Lyme, Enfield, Groton, Lisbon, Mansfield Cntr, Milford, Moosup, Mystic, N. 
Windham, Norwich, So. Windsor, Stratford,  Tolland, Willimantic  NY— Brooklyn, New York  
NJ— Middletown  PA— Butler, Greensburg, Mckeesport, McMurray, Monaca, Monroeville, Mur-
rysville, Natrona Hgts, North Fayette, North Huntingdon, Penn Hills, Pittsburg, Pleasant Hills, 
Sewickley  MD— Rockville 

SOUTHEAST:  VA— Amelia Court House, Chesapeake, Christianburg, Glen Allen, Gloucester, 
Goochland, Hampton, King William, Manassas, Mechanicsville, Midlothian, Newport News, 
North Chesterfield, Richmond, Virginia Beach, Williamsburg  WV—Elkins, Philippi NC—Apex, 
Asheboro, Carrboro, Creedmoor, Durham, Fayetteville, Gastonia, Jefferson, Raleigh, Shallotte, 
Siler City, Wallace  SC—Florence  FL—Ft. Myers, Jupiter, Lady Lake, Ocala, Sandestin 

Continued on Page 3 



Hot Spots continued 

MIDWEST:   MI— Cheboygan, Hancock, Ironwood, Wakefield, Newberry, Sault St. Marie, St. 
Ignace  IN—Avon, Castleton, Columbus, Franklin, Greenwood, Indianapolis  OH— Cleveland, 
Elyria, North Canton, Wooster  WI— Ashland, Calumet, Ladysmith, Washburn  MN— Duluth, 
Benson, Crookston, Crosby, Crosslake, Deer River, Ely, Grand Rapids, International Falls, 
Nisswa, Park Rapids, Pine River, Thief River Falls, Walker  MO— Chesterfield  ND— Bismarck, 
Devils Lake, Dickinson, Minot, Stanley, Williston, Watford City  SD— Mitchell, Mobridge, Pierre  
KS— Wichita 

SOUTHWEST:  TX— Amarillo, Conroe, El Paso, Kerrville, Magnolia 

WEST:  MT— Glendive, Glasgow, Havre, Helena, Missoula  WY—Sheridan  ID— Meridan  CO—
Denver  WA—Spokane, Woodinville  CA—San Diego, San Luis Obispo, Seaside, Vista 


