
  

Fourth Quarter, 2012 Shopper Newsletter 

 

We welcome referrals for getting great shoppers.  
Please tell your family, friends and colleagues 
about  www.CustomerPerspectives.com 

Follow us on Facebook.  Please like us on Facebook 
to find special or last minute shops.      

http://www.facebook.com/
CustomerPerspectivesMysteryShopping   

 

 

 

Top Shoppers 

We like to recognize those shoppers that have 
demonstrated the best qualities needed for 
mystery shopping.  These shoppers, be they 
new to CP or veterans, have shown responsibil-
ity, quality work and great communication.  
Congratulations on being selected by our Pro-
ject Managers and Quality Assurance Specialist 
as TOP SHOPPERS! 

 

Elizabeth  & Claude I. Manchester, NH 

Michael G.   Ellwood City, PA 

Roberta R.   Marco Island, FL 

Corinne J.   Boca Raton, FL 

 

 

All of us at Customer Perspectives extend our warmest wishes to all you good 

shoppers who have guaranteed our continuing success. 

Shopper Tips 

 If you  have more than one shop for the same client, be sure each report is unique in its comments ra-

ther than a “copy and paste” of a previous shop. 

 After submitting each report, please check your emails regularly in case we need clarification or addi-

tional information.  It is vital that you respond within 24 hours! 

 When a receipt is needed with your report, please attach a copy of the original receipt rather than a 

credit card receipt. 

Beware of Scams!! 

Visit this website (http://www.wivb.com/dpp/news/

local/bbb-beware-of-mystery-shopper-scams) to 

learn about a mystery shopping scam.  In this scam,  

the shopper would receive a check, be instructed to 

deposit the check in their account, withdraw funds 

and then send those funds to an assigned destina-

tion via wire transfer.   The check will prove to be 

fraudulent and the shopper is on the hook for re-

placing the funds in their account.  

Please be aware that Customer Perspectives does 

not have any clients  that require the wire transfer of 

funds!!   



Hot Spots 

If you know anyone who lives in the following areas and might be interested in conducting 
mystery shops, please direct them to the CP website:  www.CustomerPerspectives.com 

NORTHEAST:  ME—Bangor, Biddeford, Blue Hill, Deer Isle, Ellsworth, Falmouth, Lewiston, Lubec, 
Mahcias, Milbridge, Winter Harbor;  NH—Epping, Exeter, Hampton, Keene, Lebanon, Portsmouth, Roch-
ester, Somersworth;  VT— Chelsea, Bethel, South Strafford, Norwich, Windsor;  MA—Acton, Arlington, 
Belmont, Braintree, Clinton, Dedham, East Boston, Falmouth, Holden, Lexington, Lynn, Mansfield, 
Mashpee, Millis, Norwood, Quincy, Randolph, Revere, Roslindale, Sterling, Stockbridge, Waltham, Wa-
tertown, Westwood, Weymouth, Worcester;  RI—Newport, Providence, Warwick;  CT—All areas; NY—
Nesonset, Nanuet, Riverhead;  NJ—Fairfield, North Plainfield, Secaucus, Short Hills, South Brunswick;     
DE—Newark;  PA—Bridgeville, Neville Island  

SOUTHEAST:  VA—Woodbridge; NC—Durham, Raleigh;  SC—Bluffton;  FL—Lakeland, Naples, Sandes-
tin, Weston 

MIDWEST:  IN—Avon, Indianapolis 

SOUTHWEST:  TX—Austin, Kerryville, North Richland Hills 

WEST:  OR—Tigard;  UT—Park City;  CA—Bakersville, Carmel, Manhattan Beach, Mission Viejo, Corde 
Madera, Newport Beach, Sacramento 

 


