
Fourth Quarter 2009 Shopper Newsletter 

We would like to wish all of you a wonderful Thanksgiving and happy 
holiday season 

PROJECT MANAGERS’ CORNER 
 

• Please be sure to check your emails frequently after submitting your shop.  Our QA specialists 
may email you requesting additional information.  You risk forfeiting your shop fee if you fail to 
respond in a timely manner. 

• Please always include your last name when signing your emails to your Project Manager. 
• Automatically generated overdue notices — Please keep in mind that overdue notices are auto-

matically generated when the system detects that your shop in overdue.  Generally, you have 24 
hours from the date of the visit to submit your report.  At 48 hours your shop is marked overdue 
(for most projects) and an email is automatically generated.  These are not personal emails; 
please don’t take them personally.  If you do have overdue shops and you have not attempted to 
resolve whatever the issue might be and/or alerted the scheduler to the situation, then you most 
likely will also get a personal email from that scheduler. 

• If you need to change the date of your shop, please try to change it from your homepage.  If 
that’s doesn’t work, please contact your Project Manager: 

 holly@customerperspectives.com  kim@customerperspectives.com 
 pam@customerperspectives.com   ShanonforCTCSS@cox.net 

Congratulations to our most 
recent TOP SHOPPERS.  
These shoppers are always 
reliable and respond quickly to 
staff questions.  Their reports 
are accurate, detailed and thor-
ough.  AND they follow our 
clients’ guidelines. 
 
Susie C.  Tampa, FL 
Corinne J. Sunny Isles, FL 
Cheryl W. Salem, MA 
Gail D.    Street, MD 
Sherilynn H. Brighton, MA 
Moira M. Montreal, QC 
Judy F.  Calgary, AB 
Karen D. Walpole, MA 
Rhonda S. San Francisco  

THANKS! 

FACEBOOK & TWITTER 
 

Customer Perspectives is now on Facebook and 
Twitter!  We have recently entered the world of so-
cial media and we are inviting you to begin follow-
ing us.  This is a great way to keep you updated on 
any current news, shops or events.   
 
If you are currently using Facebook, you can become 
a friend here:  http://www.facebook.com/pages/
Hooksett-NH/Customer-Perspectives/175184524313 
 
Also follow us on Twitter here:  http://twitter.com/
CustPerspective 
 
We hope to talk with you soon through these sites 
and we encourage anyone not currently on Facebook 
or Twitter to sign up and follow us today! 



Certified Shoppers 
 

If you are a Silver or Gold Certified shopper through the MSPA (Mystery Shopping Pro-
viders Association), we invite you to get in on the ground floor of their brand new social 
networking site, http://www.mspashoppers.com/ 
 
 If you are not yet certified, you can increase your value to us and to all your mystery 
shop companies by becoming certified.  Go to: http://www.mysteryshop.org/shoppers/
certification.php for more details. 

HOT SPOTS 
If you know anyone near the following areas where we always need 

shoppers, please let us know or direct them to our website 
(www.customerperspectives.com) to sign-up 

 
Vermont:  Brandon, Bristol, Hardwich, Hartland, Johnson, Enosburg, Fair Haven, Wilmington, Ben-
nington, Bradford, White River Junction, Woodstock, Windsor, So. Burlington 
 
New Hampshire:  Lebanon, New London, Enfield, West Lebanon, Hanover, Keene 
 
Connecticut:  Norwich, Sprague, Milford 
 
Massachusetts:  N. Eastham, Belchertown, Williamsburg, Leominster, Holden, Sterling, Worcester, 
Clinton, East Boston, Sturbridge 
 
Maine:  Deer Isle 
 
Maryland:  Annapolis, Queenstown, Capitol Heights, Washington, DC 
 
New Jersey:  Tom’s River, Wanamassa, Trenton, Morristown 
 
New York:  Fishkill, Central Valley 
 
North Carolina:  Asheboro 
 
California:  Carmel 

 A TIP FROM QUALITY ASSURANCE 
Please remember that Comment fields have a maximum number of characters allowed.  It 
is not required that you meet the maximum number of characters by filling in with XXXs or 
spaces.  Characters include letters, numbers, punctuation and spaces. 


